


7. What is meant by new product development in

1=
0 What do you mean by market logisies 7~
() What do you mean by branding 7 ! 8. .

() What is global marketing 2 _

Section-B 9.
Unit-1 . ‘with ___HIH. nles =
Discuss the need and imponance of marketing and = .

nlso explain marketing mix and its importance.

= What is the need for o marketer to study the marketing
cnvironment 7 Explain.

Unit-11

»  Enumernte the importance of segmentation and
sclecting the 1arget markets,

Discuss the issues and barriers involved in marketing
research. Justify with suitable example.

Unit-111
Explainm arketing strategies at different stages of PLC.
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