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Before answering the questions, candidates should ensure that they 
have been supplied the correct and complete question paper. No 
complaint in this regard, will be entertained after examination. 

iz'uksa ds mÙkj nsus ls igys ijh{kkFkhZ ;g lqfuf'pr dj ysa fd mudks iw.kZ 
,oa lgh iz'u&i= feyk gSA ijh{kk ds mijkUr bl laca/k esa dksbZ Hkh 
f'kdk;r ugha lquh tk;sxhA 
Note : Attempt five questions in all, selecting one question 

from each Unit. Question No. 1 is compulsory. All 
questions carry equal marks.  

  çR;sd bdkbZ ls ,d,d,d,d ç'u dk p;u djrs gq,] dqy ik¡pik¡pik¡pik¡p 
ç'uksa ds mÙkj nhft,A ç'u la[;k 1 vfuok;Zvfuok;Zvfuok;Zvfuok;Z gSA lHkh ç'uksa 
ds vad leku gSaA 

  1. (a) What are the four pillars of new marketing 
concept ?  2 

  ubZ foi.ku vo/kkj.kk ds pkj LraHk D;k gSa \ 
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 (b) Differentiate between physiological needs and 
social needs.  2 

  'kkjhfjd vko';drkvksa vkSj lkekftd vko';drkvksa ds chp 
varj dhft,A 

 (c) What do you understand by Undifferentiated 
Marketing Strategy ?  2 

  vki vufMQjsfU'k,VsM ekdsZfVax LVªsVth ls D;k le>rs gSa \  
 (d) Explain the stages in the life cycle of a product.  2 

  fdlh mRikn ds thou pØ ds pj.kksa dks le>kb,A  
 (e) Describe the term 'Psychological pricing'.  2 

  ^euksoSKkfud ewY; fu/kkZj.k* 'kCn dk o.kZu dhft,A 
 (f) Explain 'Exclusive Distribution Policy'.  2 

  ^fo'ks"k forj.k uhfr* dh O;k[;k dhft,A  
 (g) Discuss the steps of personal selling.  2 

  O;fäxr fcØh ds pj.kksa ij ppkZ djsaA  
 (h) What do you mean by press advertising and 

outdoor advertising ? 2 

  çsl foKkiu vkSj vkmVMksj foKkiu ls vkidk D;k rkRi;Z   
gSa \  

UNIT – I 

bdkbZ bdkbZ bdkbZ bdkbZ – I    

  2. State how marketing concept is significantly different 
from production concept and selling concept. Also 
explain the importance of marketing for different 
sections of the society.  16  

 foi.ku vo/kkj.kk] mRiknu vo/kkj.kk vkSj fcØh vo/kkj.kk ls dSls 
fHkUu gS] foLrkj ls crkb,A lekt ds fofHkUu oxksaZ ds fy, foi.ku 
ds egRo dh O;k[;k dhft,A 
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  3. What is consumer behavior ? What are the different 
determinants of consumer's behavior ?  16  

 miHkksäk O;ogkj D;k gS \ miHkksäk ds O;ogkj ds fofHkUu fu/kkZjd 
D;k gSa \ 

UNIT – II 

bdkbZ bdkbZ bdkbZ bdkbZ – II 

  4. Explain in detail the concept of market segmentation. 
Discuss the basis for segmenting the market of a 
particular product.  16  

 cktkj foHkktu dh vo/kkj.kk ds ckjs esa foLrkj ls crk,¡A ,d 
fo'ks"k mRikn ds cktkj dks foHkkftr djus ds vk/kkj ij ppkZ djsaA 

  5. What do you mean by product development ? Discuss 
the steps that should be taken in planning and 
developing of a new product. 16 

 mRikn fodkl ls vkidk D;k vfHkçk; gS \ ,d u, mRikn dh 
;kstuk vkSj fodkl esa mBk, tkus okys dneksa ij ppkZ djsaA 

UNIT – III 

bdkbZ bdkbZ bdkbZ bdkbZ – III 

  6. "The success or failure of a business depends upon the 
product price policy." Explain this statement and 
discuss the factors which affect the pricing decisions of 
a product.  16  

 ^^O;olk; dh lQyrk ;k foQyrk mRikn dh dher uhfr ij fuHkZj 
djrh gSA** bl dFku dh O;k[;k djsa vkSj mu dkjdksa ij ppkZ djsa 
tks fdlh mRikn ds ewY; fu/kkZj.k fu.kZ;ksa dks çHkkfor djrs gSaA 
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  7. What do you understand by channel or distribution ? 
Explain various factors that influence the channel 
selection. 16 

 pSuy ;k forj.k ls vki D;k le>rs gSa \ pSuy p;u dks çHkkfor 
djus okys fofHkUu dkjdksa dh O;k[;k djsaA 

UNIT – IV 

bdkbZ bdkbZ bdkbZ bdkbZ – IV 

  8. What is sales promotion and what are the different 
methods used for sales promotion ?  16  

 lsYl çeks'ku D;k gS vkSj lsYl çeks'ku ds fofHkUu fof/k;ksa dh 
O;k[;k dhft,A 

  9. "The only one and the basic objective of advertising in 
a company is to increase sales and profits." Do you 
agree ? Describe the various objective of advertising. 

16 

 ^^,d daiuh esa foKkiu dk ,dek= vkSj ewy mís'; fcØh vkSj ykHk 
dks c<+kuk gSA** D;k vki lger gSa \ foKkiu ds fofHkUu mís'; 
crk,¡A 

.   
 


