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Before answering the questions, candidates should ensure that they
have been supplied the correct and complete question paper. No
complaint in this regard, will be entertained after examination.
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Note : Attempt five questions in all, selecting one question
from each Unit. Question No. 1 is compulsory. All
questions carry equal marks.
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1. (a) What are the four pillars of new marketing
concept ? 2
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(b) Differentiate between physiological needs and
social needs.
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(c) What do you understand by Undifferentiated
Marketing Strategy ? 2
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(d) Explain the stages in the life cycle of a product. 2
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(e) Describe the term Psychological pricing'. 2
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(f) Explain 'Exclusive Distribution Policy'. 2
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(g) Discuss the steps of personal selling. 2
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(h) What do you mean by press advertising and
outdoor advertising ? 2
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2. State how marketing concept is significantly different
from production concept and selling concept. Also
explain the importance of marketing for different
sections of the society. 16
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3. What is consumer behavior ? What are the different
determinants of consumer's behavior ? 16
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4. Explain in detail the concept of market segmentation.
Discuss the basis for segmenting the market of a
particular product. 16
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5. What do you mean by product development ? Discuss
the steps that should be taken in planning and
developing of a new product. 16
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6. "The success or failure of a business depends upon the
product price policy." Explain this statement and
discuss the factors which affect the pricing decisions of
a product. 16
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7. What do you understand by channel or distribution ?
Explain various factors that influence the channel

selection. 16
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8. What is sales promotion and what are the different
methods used for sales promotion ? 16
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9. "The only one and the basic objective of advertising in
a company is to increase sales and profits." Do you

agree ? Describe the various objective of advertising.
16
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